worked It even one new reader comes to Stevenson -
whether they find him in the graphic novel version,
the Scots version or the modern English version.”

Eow successful was it?

Judging by the overwhelmingly
positive response, the campaign
achieved its objectives:
raising the profile of reading,

encouraging people to get
involved and reaching out to new

audiences. Reluctant readers in particular were
amongst the most enthusiastic, which is exactly what
we were working towards.

But you can judge for yourself. The information that
follows summarises the findings of an independent
research organisation, The Audience Business. They
detail briefly what happened during February - the free book handouts, the school projects,
the community and public programmes - and include individual responses.

These responses, perhaps more than the facts and figures, give you a flavour of what people
thought of the book and the campaign.

- City of Literature Trust

www._cityofliterature.com

































